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CUISINE ART just got a little snazzier with Airborne Entertainment's
new cooking show. But will Bitchin' Kitchen be a cell seller?
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LA ROIEHE ERTEETAINMERT

Bitchin' Kitchen host Madia G gesticulates and puns with abandon as she chaps 'l'iiﬂilbh!l and smacks tha fannies of male extras,

Buns and the oven

ROBERTO ROCHA THE GAZETTE

™ an a bombastic blonde

(/ who whisks sexual in-

nuendao into her home

fries get people to pay more for
their callphones?

Muobile content maker Alr-
borne Erlertalnment cer-
tainly hiopes so. The fast-grow-
ing Montreal company is tak-
ing & stab at producing original
videos for handsets, hoping it
will carve & place among con-
tent glants like Comedy Cen-
tral and the CBC.

Their offering ls Bitchin'
Hitchen, a 30-to-80-5a008d videa
spries that hlends Bachael Fay
with Sex and the City - that is,
it's a cooking show with hanky-
panky s mind.

It suffices to see the lst of
eplsedes, with titles like One
Wight Stand Breakfast - ham
and partaboes e Mr: Right Mow
- and Broke-Ass Aglio-Olio, a
slmple spaghetti for the penni
less lathario.

The show is hosted by St
Laanard native Madia G, who
gesticulates and puns with
abandon as she chops up veg-
gles while smacking the rumps
of ripple-mnacled male extras

This video marks & new di-

rection for Airborne, which so
far has apecialized in mobile
games and secreensavers, The
company wants to satisfy the
hunger for mobile eniertain-
meant and is betting that users
will pay for it even though the
same oonbent 1s often available
firee on the Intermes,

“People will pagr for the corme
nienee,” said Nolman, who got
his fumny-bones start as CEO o
the.Just for Laughs festival.

This is an assartion that
SHLEagan, o research firm fo-
cusad on technology and me-
dia, sn't as gquick to embrace.
The number of mobile video
subscTibers bn't big enongh to
make peneral izations fast yet

In the LS., which ls Air
horme’s target markset, aniy 3.5
pier cent of mobile users -
aboiit 2 million - pay to watch
video on their handsats, ac-
cording to figures from SNLES
pan. Thats expected to grow to
&5 million in 10years, howaver

Bt if wireless providers are
counting on multimedia to get
users to pay higher monthly
fos, it will probably have o be
through a fised price bundle,
rather then a pay-per-view
dieal, senior analvet Sharon
Armbrust predicted,

“In the long term, it will
probably be an unlimited data
silbseription that also lets you
downlosd songs, wateh TV and
&0 0m,” Armibiest said.

“Thire ks a pood appetite for
multimedia, 115 just not clear
by muach people are willing to
pay for that.”

Alwo, it will take some Ui
for mohile nedworks to be ad-
vaneed enough to offer video at
high speeds and on the cheap
without everwhelming the sys-
jeme. Such so-called 3G net-
warks won't be a reality fr an-
atheer fiouir to five vears, SMLE:-
gan said.

Alrhorme will have to elbow
its way in a rmarket 20 far domi-

Elbowing into o market dominated by
on-demand video snacks means making
confent that elicits a LOL and WTF.

nated by mainstream media
coftent providers and the king
of on-demand video snacks,
YouTube

Muliman fesls the plaving
field can be levelled with
chuckles and gawks. In his
blog, ttled Pow! Right Belween
the Eves!, Mulman preaches
the element of surprise lacad
with homotr to stand ot ina
viciowsly competitive market.

For Airborne, this means
making content that elicitz a
“LOL" and a “WTF" from
viewers - two popular Internet
acronyms that mean “lavghing
out loud”™ and “what the -k

"Thers's always a curious
audience that will find you if
vou deliver it strongly
encugh,” Nulman said,

Bitchin® Kitchen has been
picked up by 115 carrier Veri-
zon Wireless, which owes
some of the success of its
videa channel to Alrborne's
Family Guy clips and NHL
game highlights.

Adrborne says Telus Mobili-
iy will featura the show 1n its
muliimedia package as well
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